Social Media
| t O S 10: 00
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A Social Media: What Is It & Why the Fuss?

A Understanding Social Media I‘P‘“{
A Consumer Power
A Case Studies
A Social Media in Action & Challenges & Risks of

F{ UGC

A The Regulatory Side
A The Business Side

A What You Need to Do
A Q&A
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New Media
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User Generated Content
Podcasts and Webcasts
Advercasting

Blogs, Vlogs, RSS Feeds
Key Words and Metatags
Social Networking

Virtual Communities and
Reality

Streaming Music and Video
Interactive Gaming

Pre-Roll/Post Roll, Interstitial
Advertising

Search Engine and
Optimization Revenue Model

Viral and Buzz Marketing
Twitterjacking
Cybersmearing
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Embedded Players, Gadgets
and Widgets

Opt In and Opt Out
Promercials
Microsodes, Mobisodes
Digital Downloads

CGl and Video FX

DVRs/On-Demand
Programming

Satellite, Wired, Unwired,
WiFi

Favorites and Bookmarks
SMS, WAP

Advergaming
Astroturfing
Typosquatting

e-[fill in the blank]
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If a tree falls
In the forest . ?

| f | search y ou
find you. . .

Gbdgleo

... do you exist?
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Social Media
oéactivities, practices
communities of people who gather online to
share information, knowledge, and opinions using
conversational medi a. O
WHY SHOULD YOUR BRAND CARE?

BECAUSE SOCIAL MEDIA
IS A FORCE TO BE RECKONED WITH.
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The Power of Social Media
Why Brands Should Care

BECAUSE 3 OUT OF 4 AMERICANS USE SOCIAL TECHNOLOGY.
Forrester, The Growth Of Social Technology Adoption, 2008

BECAUSE 2/3 OF THE GLOBAL INTERNET POPULATION VISIT
SOCIAL NETWORKS. Nielsen, Global Faces & Networked Places, 2009

BECAUSE VISITING SOCIAL SITES IS NOW THE 4TH MOST

POPULAR ONLINE ACTIVITY. Nielsen, Global Faces & Networked
Places, 2009

BECAUSE TIME SPENT ON SOCIAL NETWORKS IS GROWING AT
3X THE OVERALL INTERNET RATE, ACCOUNTING FOR ~10% OF
ALL INTERNET TIME. Nielsen, Global Faces & Networked Places, 2009

BECAUSE SOCIAL MEDIA IS DEMOCRATIZING COMMUNICATION.
NTechnology iIs shifting the powe
publ i shers, the establishment, K6 t
who are in control .o Rupert Mu

Advertising Technology & Media Law
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